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Were getting “real” with SpongeBob SquarePants™! Now we can bring him to the 
surface by using PhotoReal environments and situations, giving SpongeBob a whole 
new feel and you a whole new way to approach graphics. ak 
wè 
We've noue some examples for inspiration”, along with the DO’S ant DON'TS 


of incorporating S SpongeB ob into a PhotoReal environment. So check out these 
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guidelines. A D Mè 
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A Quick list of Do's and Don'ts: ya SNS ( 
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¢ DO incorporate humor. [ ( \ SI TCL. a A 
* DO add special photo treatments, borders and frami pa oN LL YI ) A ' 
* DO create shadowing to add realism to the design. [TZR i | 
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e DO use high resolution images of 300 dpi or betters, ù bous na LA S 
* DO add SpongeBob to a situation in an organic a. U d 
* DO use recognizable non-commercial landmarks. ga SO 


* DONT promote dangerous activities, like drinking alcohol or carrying weapons. 

* DON'T put SpongeBob or his pals in identifiable commercial locations like 
Burger King or Wal-Mart. (Non-commercial landmarks are OK.) 

e DON'T use photos that have obvious sexual overtones or innuendos. 

* DON'T show SpongeBob and friends with any political, religious or commercial 
affiliations. 

* DON'T parody. 

* DON'T skew, stretch or distort characters; be aware of perspective. 

= DON'T use new SpongeBob alternative art styles. Only standard art is to be 


used in the PhotoReal environment. 
e 


me As with all concepts, all SpongeBob SquarePants PhotoReal concepts must be 


Y ` routed through Nickelodeon's standard submission process for approval. 
y H ái * Designs are for inspiration. PhotoReal elements have not been cleared for 
tak a reproduction. Examples only. 
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The DO'S of doing PhotoReal design: 


DO incorporate humor! 
Like the show itself, 
make use of verbiage 
and smart type treat- 
ments to help create 
humor while 

supporting your 
concept theme. 


Take organic situations, 
like the fish tank, and 
add SpongeBob, making 
the image comical. 


» = 
ore. 

v t> 
**FOR INSPIRATION ONLY 


fage [teo 


hree “FOR INSPIRATION ONLY*** 


A casual scene calls for a Polaroid™ with a 
silly statement scrawled on it. 


san? In yor bi | 
way to Get ns! —— 
A yen y DO follow the photo's coloring, like 


graying out S on IS Vi 
alt PONgeBob for this vintage 


DO exaggerate some 
photo elements like 
this golf ball, enlarged 
and flying out of the 
frame. Give the photo 
a wrinkled, aged look. 
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DO create shadows to enhance the 
realism of character placement. 

Pay careful attention to shadow 
opacity and distance, and make sure 
to maintain a consistent light 
source throughout your concept. 
This also applies to airbrushing 
character art. 


Make sure show 
characters are 
prominent in your 
layout. If secondary 
characters are used, 
be sure to follow our size 
relationship charts. 
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Make the image and art integrate 
naturally. The situation should 
make sense and work together as 
a design. 


Use high-resolution images of 
300 dpi or better so the images 
look their best. However, if 
working with lower resolutions, 
make sure any images are free 
from unintended pixilation 
and blurring. 


““TFOR INSPIRATION ONLY" no 


The: DO'S of using 
Recognizable Landmarks: 
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Do use recognizable 
landmark images. 


Do follow all other 
PhotoReal guideline 
Do’s and Dont’s. 


Do use character art that relates to and ks well with the landmark 
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The DONT'S of doing PhotoReal design: 


DON’T do anything 
inappropriate - SpongeBob is 
a family-friendly sponge. So we 
want to avoid any images of 
him and his pals that might be 
considered inappropriate. 


DON'T promote dangerous 
activity - SpongeBob and pals 
should never be shown on 
backgrounds or in situations 
that might be considered dan- 
gerous, like SpongeBob on a 
bike leaping over fire, drinking 
alcoholic beverages, or carrying 


a Weapon. 
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In this image, the art styles are distinctly different, making this look as though the 
SpongeBob illustration has just been ‘slapped on.' The illustration style has SpongeBob 
in a canoe reminiscent of a camp scene, but the photo has an Asian feel, given the skiff 
in the background. When creating PhotoReal images with SpongeBob, the photo and 
illustration should combine to create a cohesive, organic feel. 
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DON’T endorse - 


SpongeBob has no political, 


religious 


affiliations. a don’t show any 


ts FÈ Barbie 


S shoppi ng ba 18, 


c.), in any uniform that mi; 


ye considered an example oi 


Americana, eure political or 
military style (n 


s Waving in 


the bac Rahs yr fatigue pants 


on a character). 


DON’T force - 't put SpongeBob or his pals in situations where they don't belong, like at a 
bar, or at an identifi ase commercial location (i.e. standing in front of Burger King or a casino) or 
in photos 1 that have obvious sexual overtones or innuendos (no photos with Playboy bunnies!). 
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This image isn't really comedic. It's more like 
stock photography. Just placing SpongeBob in 
a “real” place doesn't make it funny. 


Pay close attention to details. The number 1 
on the boy’s shirt is reversed. 


DON'T skew - Images shouldn't be 
stretched and otherwise distorted to make 
an idea work. Also, the perspective of 
character art in relation to the image 
must make sense, otherwise you won’t 
make it through the approval process. 


DON'T Parody - Everyone and anyone 


can do parodies, but SpongeBob is 
original and need not go there. 
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APPROVAL PROCEDURE 


You, as the creator of the PhotoReal concept, are responsible for acquiring all rights 
for the use of the photo images you employ in your concepts. 

` 
Any usage of the SpongeBob SquarePants character's names or likenesses must be 
approved in writing - in advance of use. Approval is based on character design that 
follows models and colors, follows correct relationships between characters, is 
appropriately integrated with products and advertisements, uses the correct typefaces 
for headings and body copy, and uses correct copyright and trademarks. If you have 
questions, just ask. 


The proper wording and placement of all notices must be approved, in writing, 
by Nickelodeon. 


REQUIRED COPYRIGHT AND TRADEMARK NOTICES 


The names and likenesses of all SpongeBob SquarePants characters, artwork, Ry 
and distinctive lettering are protected under the copyright and trademark 
laws of the United States and all foreign countries. 


A copyright and trademark notice in the following form MUST appear 
on all licensed merchandise and in all advertising for any licensed 
merchandise. 

©(YEAR) Viacom International Inc. All rights reserved. Nickelodeon, 
SpongeBob SquarePants and all related titles, logos and characters are 
trademarks of Viacom International Inc. 


Stephen Hillenburg’s signature must appear on all packaging. If the cre- 
ator’s signature (Stephen Hillenburg) DOES NOT appear on the packaging 
because of space constraints, you must add the following as the last line 
in the legal: Created by Stephen Hillenburg. _ 

In addition, the symbol ™ or ®, as applicable should appear next to the 
front or most prominent use of the name SpongeBob SquarePants when 
it appears on a piece of licensed merchandise or in any advertising copy. 


NOTICE: The above notices are for use in the United States and 
Canada ONLY. Because of variations in some countries, notices and 
legal procedures must be cleared with MTV Networks before advertising 
or marketing products in other countries. 
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PLEASE FEEL FREE TO 
Photo Jokes USE THESE CONCEPTS 


USING YOUR OWN 
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In addition to photographic 
environments, photo ele- 
ments can be used to create 
great gags! 


To create unique 
SpongeBob photo jokes, 
mix photo elements with 
SpongeBob artwork. 


Ask yourself, “Does the 
photo really make the 
Joke?” 


All jokes should be 


appropriate to the 
property. 


JEN es: “FOR INSPIRATION ONLY*** 


a AW 
ZT 
ins 


Do make jokes that feel true 
to the characters personality. 
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9 Ps. 
Jokes that play off of events 
from the show can be even 
funnier when life imitates art. 
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A successful gag and 
concept will depend on 
how well the artwork is 
used with the photo. 
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Mr. Krabs 
2 spider Crab 
Snow Crab 
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Stone Cra! 
=< b King Crab 
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Dungeness 
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So go ahead, Dare to be 
Square and create hilarious 
photo jokes! 
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© 2005 VIACOM INTERNATIONAL INC. ALL RIGHTS RESERVED. NICKELODEON, SPONGEBOB SQUAREPANTS AND ALL RELATED TITLES, 
LOGOS AND CHARACTERS ARE TRADEMARKS OF VIACOM INTERNATIONAL INC. CREATED BY STEPHEN HILLENBURG. 


